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Abstract  

The banking sector has a positive contribution in the economic growth of Pakistan, yet this 

contribution extensively relies upon the human capital dispensed to them by Pakistani business schools.  

These business schools offer courses that are the backbone of the service sector. Therefore, it becomes 

pertinent to be cognizant about the extent to which the banking sector is satisfied with this provision. Mixed 

research method was used to understand the satisfaction level of bank managers with communication skills 

rendered to them by the business schools of Karachi. As a sample, 13 bank managers from private and 14 

from multinational banks  were asked to fill in a quantitative questionnaire that was constructed using the 

intensity scale for the 19 communication skills identified by Conrad and Newberry (2011) and six semi-

structured interviews were conducted with bank managers. The quantitative analysis depicted that the 

satisfaction level of bank managers with the communication skills of their subordinates was 65.2% with 

negligible difference between the private and multinational bank managers. On the other hand, the 

qualitative results revealed that there were areas in organizational communication skills, leadership 

communication skills and interpersonal communication skills where the business schools need to focus in 

order to domiciliate their students in accordance to the demands of the banking community. Therefore, 

through this research areas in business communication where business schools must focus are highlighted; 

further, recommendations are given for making improvements in the way business communication is 

currently taught in the business schools of Karachi. 
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